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Consumers’ Financial Stress ‘
Importance of High Income Households

Hotel Segment Users’ Income Profiles
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High Income HHs = More Rate Increase\s;?
LODGING USE IMPACTS
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Tipping Point!
INCOME/COST STRESSES

HIT CONSUMERS
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100+ Income rFlrls Gaining Snare (L1%)
Otner rlrl Incomes Growing Slowly
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IMPORTANCE OF HIGH INCOME HHS: ‘

Wnile Incorne JrJ\ /25
Total Hlotel Use Frecuericy
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Shnare or HOoms:

Only %
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100+ Inicorne Grougp J\Jovv Accounis ror
~1/3 Of All Dormnestlc Rooms Sold

% of U.S. Housenolds

<325 21%
$25-501  26%
$50-75¢.  18%

$75-100¢ 1%
> 100¢ 17%
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Flign Incorne And Hign rlotel Use
Wesak Hotel Use Below HH Median OF $46.3¢
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Hotel Segment Users’ ‘
Income Profiles
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D SA Domestic Segrrel
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“Does not include use by International Visitors to the USA
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All Flotel Segments Have rHlighn
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>$150+
Fligh 15%
Mid 8%
ECOf) 5% —
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Given High Income HHSs: {
Flign Frecuerncy of Floiel Use, ‘
Pay rligner ADR Wiinin Segrments...

Hotel Rates Can Increase
Almost Indefinitely Without

Negative Impact... \ N\
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2006 DOMESTIC TRAVELER {

REACTIONS CREATE

HOTEL TIPPING POINTS N\
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Tipolng Polnt 2

TRADE-DOWNS!

Flign-end Lusry
Fetains Int'l Travelers’ Support
L

a5 Dorestlc Travelers Leaye
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Dornestlc rlign-znd
Wrille Mid-Lavel Gains!
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Tioping Point 3

THRADE-OUT!




—&— Hotels
Non-Hotels-Paid
—&— Non-Paid

D.¥. shifflet & Associaies Lid - All Rignis Reserved




D.r.

CONC

v

Dormestic Consurners

rlign-Incorme rlrls Are:
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CONCLUSIONS

2006 Consurner Benavior Tipping Polnts ‘
(Including Hign Income Flousenolds)
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Snorier Stays
2. rlign end Trade-Down:
More Upsceale Loss Tnarn Luxury

3. Trade-Out to Non-rlotel Pald \
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Our Industry Is never rezally sasy.. |
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Additional Tipping Point

Flign End Properiles Are
More Rellant On Int’l Travelers

U.S. Is Losing Snare of Int’'l Visitors
- Irmnage Aorozad = WHTI |ssues —

Overseas Visitors Stll Down 17% Frorm 2000

— \
Support Policies/Cornrnunications To
Meake USA Vislitors Welcorne! -
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Trnenk You!

Douglas Shifflet
President & CEO
D.K. Shifflet & Associates Ltd.

Prone: 703.536.0500
Feuc o 703.936.0580
Ernadl: dsnifflet@cl}

(S, COfT)
Weo:  www.dksea.corr
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